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Editorial Review
Review

""The saying "Y ou don't get a second chance to make a good first impression' holds true for brand
management. Kapferer (HEC School of Management, France) notes the importance of building brand equity
from the start. 'A brand does in fact act as a genetic programme, ' Kapferer states. 'What is done at birth
exerts along-lasting influence of market perceptions.’ Each early step, from creating the product prototype
and bringing it to market to shaping its identity, lays the groundwork for what the brand will become. But
even a strong brand such as Coca-Cola cannot coast on its reputation alone. Kapferer discusses how
safeguarding brand equity in today's business environment is more challenging than ever because companies
have to contend with retailer brands, global competition, and the Internet. The payoffs can be enormous,
though, with Coca-Cola's brand valued at $69 billion, Microsoft's at $64 billion, and IBM's, $51 billion. In
addition to the branding process, this new edition (1st ed., Strategic Brand Management, CH, Sep'94, 32-
0404) also covers other aspects of brand management: brand extension, name changes, brand revitalization,
and global brand management. Summing Up: Recommended. Upper-division undergraduate and graduate
students; marketing faculty, researchers, and practitioners.""--P. G. Kishel, Cypress Collegein CHOICE

About the Author
Jean-Noél Kapferer is a professor of marketing strategy at HEC School of Management in France. He is the
author of Reinventing the Brand (also published by Kogan Page).

Users Review
From reader reviews:
Johanna Her nandez:

Do you one among people who can't read pleasant if the sentence chained within the straightway, hold on
guysthisaren't like that. This The New Strategic Brand Management: Creating and Sustaining Brand Equity
Long Term (New Strategic Brand Management: Creating & Sustaining Brand Equity) book is readable
through you who hate the straight word style. Y ou will find the details here are arrange for enjoyable
studying experience without |eaving perhaps decrease the knowledge that want to supply to you. The writer
regarding The New Strategic Brand Management: Creating and Sustaining Brand Equity Long Term (New
Strategic Brand Management: Creating & Sustaining Brand Equity) content conveys the thought easily to
understand by many individuals. The printed and e-book are not different in the information but it just
different such asit. So, do you nonetheless thinking The New Strategic Brand Management: Creating and
Sustaining Brand Equity Long Term (New Strategic Brand Management: Creating & Sustaining Brand
Equity) is not loveable to be your top listing reading book?

Nancy Farley:

People livein this new moment of lifestyle always attempt to and must have the extratime or they will get
lots of stress from both everyday life and work. So , when we ask do people have spare time, we will say



absolutely indeed. People is human not really a huge robot. Then we question again, what kind of activity do
you possess when the spare time coming to a person of course your answer will unlimited right. Then do you
try this one, reading publications. It can be your aternative with spending your spare time, often the book
you have read is actually The New Strategic Brand Management: Creating and Sustaining Brand Equity
Long Term (New Strategic Brand Management: Creating & Sustaining Brand Equity).

Jacqueline Bull:

Do you have something that you enjoy such as book? The reserve lovers usually prefer to opt for book like
comic, small story and the biggest you are novel. Now, why not seeking The New Strategic Brand
Management: Creating and Sustaining Brand Equity Long Term (New Strategic Brand Management:
Creating & Sustaining Brand Equity) that give your fun preference will be satisfied simply by reading this
book. Reading behavior al over the world can be said as the opportunity for people to know world a great
deal better then how they react toward the world. It can't be said constantly that reading addiction only for
the geeky individual but for all of you who wants to always be success person. So , for all you who want to
start reading through as your good habit, you may pick The New Strategic Brand Management: Creating and
Sustaining Brand Equity Long Term (New Strategic Brand Management: Creating & Sustaining Brand
Equity) become your starter.

Robin Harvey:

In this eraglobalization it is important to someone to get information. The information will make a
professional understand the condition of the world. The condition of the world makes the information
quicker to share. You can find alot of recommendations to get information example: internet, newspaper,
book, and soon. Y ou can see that now, alot of publisher this print many kinds of book. Often the book that
recommended to your account is The New Strategic Brand Management: Creating and Sustaining Brand
Equity Long Term (New Strategic Brand Management: Creating & Sustaining Brand Equity) thisreserve
consist alot of the information of the condition of thisworld now. This book was represented how can the
world has grown up. The dialect styles that writer make usage of to explain it is easy to understand. The
particular writer made some analysis when he makes this book. That is why this book appropriate al of you.
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