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Now , a leader of Northwestern University's prestigious analytics program
presents a fully-integrated treatment of both the business and academic elements
of marketing applications in predictive analytics. Writing for both managers and
students, Thomas W. Miller explains essential concepts, principles, and theory in
the context of real-world applications.
 
Building on Miller's pioneering program,  Marketing Data Science thoroughly
addresses segmentation, target marketing, brand and product positioning, new
product development, choice modeling, recommender systems, pricing research,
retail site selection, demand estimation, sales forecasting, customer retention, and
lifetime value analysis.
 
Starting where Miller's widely-praised Modeling Techniques in Predictive
Analytics left off, he integrates crucial information and insights that were
previously segregated in texts on web analytics, network science, information
technology, and programming. Coverage includes:

The role of analytics in delivering effective messages on the web●

Understanding the web by understanding its hidden structures●

Being recognized on the web – and watching your own competitors●

Visualizing networks and understanding communities within them●

Measuring sentiment and making recommendations●

Leveraging key data science methods: databases/data preparation,●

classical/Bayesian statistics, regression/classification, machine learning, and
text analytics

Six complete case studies address exceptionally relevant issues such as:
separating legitimate email from spam; identifying legally-relevant information
for lawsuit discovery; gleaning insights from anonymous web surfing data, and
more. This text's extensive set of web and network problems draw on rich public-
domain data sources; many are accompanied by solutions in Python and/or R.
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 Marketing Data Science will be an invaluable resource for all students, faculty,
and professional marketers who want to use business analytics to improve
marketing performance.
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Now , a leader of Northwestern University's prestigious analytics program presents a fully-integrated
treatment of both the business and academic elements of marketing applications in predictive analytics.
Writing for both managers and students, Thomas W. Miller explains essential concepts, principles, and
theory in the context of real-world applications.
 
Building on Miller's pioneering program,  Marketing Data Science thoroughly addresses segmentation,
target marketing, brand and product positioning, new product development, choice modeling, recommender
systems, pricing research, retail site selection, demand estimation, sales forecasting, customer retention, and
lifetime value analysis.
 
Starting where Miller's widely-praised Modeling Techniques in Predictive Analytics left off, he integrates
crucial information and insights that were previously segregated in texts on web analytics, network science,
information technology, and programming. Coverage includes:

The role of analytics in delivering effective messages on the web●

Understanding the web by understanding its hidden structures●

Being recognized on the web – and watching your own competitors●

Visualizing networks and understanding communities within them●

Measuring sentiment and making recommendations●

Leveraging key data science methods: databases/data preparation, classical/Bayesian statistics,●

regression/classification, machine learning, and text analytics

Six complete case studies address exceptionally relevant issues such as: separating legitimate email from
spam; identifying legally-relevant information for lawsuit discovery; gleaning insights from anonymous web
surfing data, and more. This text's extensive set of web and network problems draw on rich public-domain
data sources; many are accompanied by solutions in Python and/or R.

 Marketing Data Science will be an invaluable resource for all students, faculty, and professional marketers
who want to use business analytics to improve marketing performance.

Marketing Data Science: Modeling Techniques in Predictive Analytics with R and Python (FT Press
Analytics) By Thomas W. Miller Bibliography

Sales Rank: #399501 in Books●

Brand: imusti●

Published on: 2015-05-22●

Original language: English●

Number of items: 1●



Dimensions: 9.10" h x 1.50" w x 7.10" l, .0 pounds●

Binding: Hardcover●

480 pages●

 Download Marketing Data Science: Modeling Techniques in Pre ...pdf

 Read Online Marketing Data Science: Modeling Techniques in P ...pdf

http://mbooknom.men/go/best.php?id=0133886557
http://mbooknom.men/go/best.php?id=0133886557
http://mbooknom.men/go/best.php?id=0133886557
http://mbooknom.men/go/best.php?id=0133886557
http://mbooknom.men/go/best.php?id=0133886557
http://mbooknom.men/go/best.php?id=0133886557
http://mbooknom.men/go/best.php?id=0133886557
http://mbooknom.men/go/best.php?id=0133886557


Download and Read Free Online Marketing Data Science: Modeling Techniques in Predictive
Analytics with R and Python (FT Press Analytics) By Thomas W. Miller

Editorial Review

From the Back Cover
To solve real marketing problems with predictive analytics, you need to master concepts, theory, skills,
and tools.
Now, one authoritative guide covers them all.

Marketing Data Science brings together the knowledge you need to model consumer and buyer preferences
and predict marketplace behavior, so you can make informed business decisions. Using hands-on examples
built with R, Python, and publicly available data sets, Thomas W. Miller shows how to solve a wide array of
marketing problems with predictive analytics.

Building on the pioneering data science program at Northwestern University, Miller covers analytics for
segmentation, target marketing, brand and product positioning, new product development, choice modeling,
recommender systems, pricing research, retail site selection, demand estimation, sales forecasting, customer
retention, and lifetime value analysis.

Miller brings together essential concepts, principles, and skills that were formerly scattered across multiple
texts. You’ll gain realistic experience extending predictive analytics with powerful techniques from web
analytics, network science, programming, and marketing research. As you practice, you’ll master data
management and modeling skills you can apply in all markets, business-to-consumer and business-to-
business alike.

All data sets, extensive R and Python code, and additional examples are available for download at
www.ftpress.com/miller/.

In a world transformed by information and communication technology, marketing, sales, and research have
merged--and data rule them all. Today, marketers must master a new data science and use it to uncover
meaningful answers rapidly and inexpensively.

This book teaches marketing data science through real-world examples that integrate essential knowledge
from the disciplines that have shaped it. Building on his pioneering courses at Northwestern University,
Thomas W. Miller walks you through the entire process of modeling and answering marketing questions
with R and Python, today’s leading open source tools for data science.

Using real data sets, Miller covers a full spectrum of marketing applications, from targeting new customers
to improving retention, setting prices to quantifying brand equity.

Marketing professionals can use Marketing Data Science as a ready resource and reference for any project.
For programmers, it offers an extensive foundation of working code for solving real problems--with step-by-
step comments and expert guidance for taking your analysis even further.

ADDRESS IMPORTANT MARKETING PROBLEMS:

Reveal hidden drivers of consumer choice●

Target likely purchasers●



Strengthen retention●

Position products to exploit marketplace gaps●

Evaluate promotions●

Build recommender systems●

Assess response to brand and price●

Model the diffusion of innovation●

Analyze consumer sentiment●

Build competitive intelligence●

Choose new retail locations●

Develop an efficient and rigorous marketing research program, drawing on a wide range of data sources,●

internal and external

About the Author
Thomas W. Miller is faculty director of the Predictive Analytics program at Northwestern University. He
has designed courses for the program, including Marketing Analytics, Advanced Modeling Techniques, Data
Visualization, Web and Network Data Science, and the capstone course. He has taught extensively in the
program and works with more than forty other faculty members in delivering training in predictive analytics
and data science.

Miller is owner of Research Publishers LLC and its ToutBay Division, a publisher and distributor of data
science applications. He has consulted widely in the areas of retail site selection, product positioning,
segmentation, and pricing in competitive markets and has worked with predictive models for more than 30
years.

Miller’s books include Web and Network Data Science, Modeling Techniques in Predictive Analytics, Data
and Text Mining: A Business Applications Approach, Research and Information Services: An Integrated
Approach for Business, and a book about predictive modeling in sports, Without a Tout: How to Pick a
Winning Team.

Before entering academia, Miller spent nearly 15 years in business IT in the computer and transportation
industries. He also directed the A. C. Nielsen Center for Marketing Research and taught market research and
business strategy at the University of Wisconsin-Madison. He holds a Ph.D. in psychology (psychometrics)
and a master’s degree in statistics from the University of Minnesota and an MBA and master’s degree in
economics from the University of Oregon.

Users Review

From reader reviews:

Shirley Arrington:

This Marketing Data Science: Modeling Techniques in Predictive Analytics with R and Python (FT Press
Analytics) tend to be reliable for you who want to certainly be a successful person, why. The reason why of
this Marketing Data Science: Modeling Techniques in Predictive Analytics with R and Python (FT Press
Analytics) can be one of many great books you must have is definitely giving you more than just simple
looking at food but feed a person with information that possibly will shock your previous knowledge. This
book will be handy, you can bring it everywhere you go and whenever your conditions throughout the e-
book and printed ones. Beside that this Marketing Data Science: Modeling Techniques in Predictive



Analytics with R and Python (FT Press Analytics) forcing you to have an enormous of experience such as
rich vocabulary, giving you trial run of critical thinking that could it useful in your day pastime. So , let's
have it and revel in reading.

Robert Mayo:

A lot of people always spent their very own free time to vacation or even go to the outside with them loved
ones or their friend. Do you realize? Many a lot of people spent many people free time just watching TV, or
maybe playing video games all day long. If you would like try to find a new activity this is look different you
can read a new book. It is really fun to suit your needs. If you enjoy the book you read you can spent 24
hours a day to reading a publication. The book Marketing Data Science: Modeling Techniques in Predictive
Analytics with R and Python (FT Press Analytics) it doesn't matter what good to read. There are a lot of
individuals who recommended this book. We were holding enjoying reading this book. When you did not
have enough space to deliver this book you can buy the e-book. You can m0ore simply to read this book out
of your smart phone. The price is not very costly but this book features high quality.

Carol Ramirez:

Marketing Data Science: Modeling Techniques in Predictive Analytics with R and Python (FT Press
Analytics) can be one of your nice books that are good idea. All of us recommend that straight away because
this reserve has good vocabulary which could increase your knowledge in vocabulary, easy to understand, bit
entertaining but nevertheless delivering the information. The writer giving his/her effort to place every word
into enjoyment arrangement in writing Marketing Data Science: Modeling Techniques in Predictive
Analytics with R and Python (FT Press Analytics) however doesn't forget the main position, giving the
reader the hottest in addition to based confirm resource data that maybe you can be one among it. This great
information could drawn you into fresh stage of crucial imagining.

Brandon Giles:

This Marketing Data Science: Modeling Techniques in Predictive Analytics with R and Python (FT Press
Analytics) is great book for you because the content which is full of information for you who always deal
with world and get to make decision every minute. This particular book reveal it information accurately
using great plan word or we can state no rambling sentences inside. So if you are read it hurriedly you can
have whole info in it. Doesn't mean it only offers you straight forward sentences but hard core information
with wonderful delivering sentences. Having Marketing Data Science: Modeling Techniques in Predictive
Analytics with R and Python (FT Press Analytics) in your hand like finding the world in your arm, facts in it
is not ridiculous a single. We can say that no reserve that offer you world in ten or fifteen second right but
this reserve already do that. So , it is good reading book. Heya Mr. and Mrs. active do you still doubt which?
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