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Because of the Internet and globalization, the fast moving consumer goods
market has been turned on its head and made more competitive than ever. This
book synthesizes emerging marketing thinking in the consumer domain with
practical advice on how to profit from changes. It illustrates the key issues facing
the fast moving consumer goods industry and provides an analysis of cutting-
edge management research and academic insight.
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Editorial Review

Review
“...(a) compact text” (International Journal of Market Research, Vol.47, No.2, 2005)

From the Inside Flap

New Consumer Marketing is underscored by a compelling premise: a New Consumer and a new marketplace
are emerging as aresult of seismic change in the macro-marketing environment. As the tectonic plates move,
organizations find themselves caught in the shift from a production-driven to a consumption-led economy
(where the nature of the exchange is different and being exacerbated by the force of the internet and e-
commerce). This shift creates a number of key challenges for consumer marketing:

- How can companies best connect with the New Consumer?

- How can the concerns of brand owners and retailers best be addressed?
- How can organizations develop real consumer responsiveness?

- How can marketing be lifted out of its crisis?

The solutions lie in managing marketing as a demand system. This requires turning the supply chain on its
head, and taking the consumer as the organization’s point of departure and not its final destination. To
succeed, organizations must adopt a value-centric orientation. Only by focusing on delivering the value
consum ers actually desire, can they make the radical transition to the post-quake economy.

This masterful book advocates amodel of New Consumer Marketing that draws on learning from the living
sciences. Susan Baker identifies three key processes - value definition, value creation and value delivery -
and integrates them in an organic framework for meeting the needs of New Consumers through superior
levels of insight, innovation and agility.

Susan then explains how the seven elements that make up an organization’s ‘ DNA’ work to optimise
performance and ensure competitive survival. These elements comprise:

- Intuition

- Culture and structure

- Leadership, vision and values
- Employees

- Knowledge management

- Planning

- Measurement

To illustrate the essential concepts and techniques of New Consumer Marketing, this clearly written book
provides arich sample of case studies. It is crucial reading for all those who need to get closer to the New
Consumer.

From the Back Cover

The advent of anew kind of consumer is making traditional approaches to marketing redundant. New
Consumers are informed, empowered and at large in a dynamic marketplace. How can brand owners and
retailers best connect with them?



New Consumer Marketing recognizes and tackles this question. The answer liesin adopting a value-centric
orientation and refocusing marketing on the three key processes of value definition, value creation and value
delivery. Drawing on learning from the living sciences, Susan Baker presents an organic framework for
meeting the actual needs of New Consumers through superior levels of insight, innovation and agility.

This book clearly explains the rationale for managing marketing as a demand system and is richly illustrated
throughout with cases to show how this approach can help organizations be more effective.

"I read every word and | learned an enormous amount about how consumers are driving markets in ways
totally different from those | knew so much about when | was an FMCG marketing director. Thisis a must
read." Professor Malcolm McDonald, Cranfield School of Management, Cranfield, UK.

"This book brings together the best of new marketing thinking in a way that will help mangers not only
understand it, but implement it." Pete Brown, S. Lukes, London, UK.

"New Consumer Marketing will shake your preconceptions about marketing and challenge you to re-tune
your thinking. Susan Baker’ s work is a comprehensive articulation of the new marketing realitiesand isa
must read for marketers." Chris Green, VP Marketing, Dulux, Sough, UK.

"Overall a very challenging and thought-provoking book. One to keep for constant reference in the new,
little-charted landscape.” Claire Watson, Marketing Society, Middlesex, UK.

Users Review
From reader reviews:
Babby Townsend:

What do you regarding book? It is not important along? Or just adding material when you really need
something to explain what the ones you have problem? How about your spare time? Or are you busy man or
woman? If you don't have spare time to complete others business, it is gives you the sense of being bored
faster. And you have spare time? What did you do? Every person has many guestions above. They need to
answer that question mainly because just their can do that. It said that about reserve. Book isfamiliar on
every person. Yes, it isright. Because start from on kindergarten until university need this specific New
Consumer Marketing: Managing a Living Demand System to read.

Douglas Barney:

Reading a book for being new life style in this calendar year; every people loves to study a book. When you
read a book you can get awide range of benefit. When you read books, you can improve your knowledge,
simply because book has alot of information onto it. The information that you will get depend on what
forms of book that you have read. If you wish to get information about your analysis, you can read education
books, but if you act like you want to entertain yourself you are able to afiction books, these kinds of us
novel, comics, as well as soon. The New Consumer Marketing: Managing a Living Demand System will
give you a new experience in looking at a book.



Rhonda Hoffman:

Y ou could spend your free time to study this book this reserve. This New Consumer Marketing: Managing a
Living Demand System is simple to bring you can read it in the playground, in the beach, train and soon. If
you did not have much space to bring typically the printed book, you can buy the particular e-book. It is
make you quicker to read it. Y ou can save the particular book in your smart phone. Consequently there are a
lot of benefits that you will get when you buy this book.

Mildred Brummett:

This New Consumer Marketing: Managing a Living Demand System is brand new way for you who has
interest to look for some information mainly because it relief your hunger info. Getting deeper you into it
getting knowledge more you know otherwise you who still having bit of digest in reading this New
Consumer Marketing: Managing a Living Demand System can be the light food in your case because the
information inside this specific book is easy to get through anyone. These books acquire itself in the form
which can be reachable by anyone, yep | mean in the e-book contact form. People who think that in e-book
form make them feel drowsy even dizzy this publication is the answer. So there is absolutely noin reading a
guide especialy thisone. Y ou can find what you are looking for. It should be here for an individual. So ,
don't missit! Just read this e-book variety for your better life and a so knowledge.
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