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Bachelor Thesis from the year 2012 in the subject Business economics -
Marketing, Corporate Communication, CRM, Market Research, grade: 1.7,
University of Applied Sciences Essen, course: Analysis of Cultural Differences
and their Effects on Marketing Products in the United States of America and
Germany with a Focus on Cultural Theories of Hall and Hofstede, language:
English, abstract: This thesis aims at analysing cultural differences and their
effect on marketing products internationally. The United States of America and
Germany are used to exemplify this issue. Today's science provides numerous
approaches to making cultural differences visible and tangible. All of these
solutions and dimensions give companies, and people in general, a guide to
becoming aware of and understand differences and how to cope with them
appropriately. Trompenaars, a famous consultant for intercultural
communication, uses the allegory of a fish and its habitat, water, to explain the
characteristics of culture: "A fish only discovers its need for water when it is no
longer in it."2 Accordingly, culture can be seen as the substance that surrounds a
human being and makes him unable to distinguish between different and normal.
Therefore, this thesis uses the cultural theories of Edward T. Hall and Geert
Hofstede, who both developed approaches to cultural differences by using either
a four- or five-dimensions model. These cultural dimensions will be applied to
the special circumstances and conditions which a marketer has to deal with in the
United States and Germany and thus draws connections between those two
different fields of science. As already mentioned in section 1.1, cultural
differences play an important role in today's international marketing. It is
therefore important to examine if and how cultural differences, according to Hall
and Hofstede, affect parts of the marketing mix for companies selling products in
the United States as well as in Germany. The following questions can help
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Editorial Review

Users Review

From reader reviews:

Linda Haag:

Reading can called brain hangout, why? Because when you find yourself reading a book specially book
entitled Analysis of Cultural Differences and their Effects on Marketing Products in the United States of
America and Germany with a Focus on Cultural Theories of Hall and Hofstede your head will drift away
trough every dimension, wandering in most aspect that maybe mysterious for but surely can become your
mind friends. Imaging every single word written in a reserve then become one type conclusion and
explanation in which maybe you never get before. The Analysis of Cultural Differences and their Effects on
Marketing Products in the United States of America and Germany with a Focus on Cultural Theories of Hall
and Hofstede giving you a different experience more than blown away your thoughts but also giving you
useful details for your better life in this particular era. So now let us present to you the relaxing pattern here
is your body and mind will be pleased when you are finished looking at it, like winning an activity. Do you
want to try this extraordinary shelling out spare time activity?

Harry Crawford:

In this period of time globalization it is important to someone to obtain information. The information will
make a professional understand the condition of the world. The condition of the world makes the information
simpler to share. You can find a lot of recommendations to get information example: internet, paper, book,
and soon. You can see that now, a lot of publisher which print many kinds of book. The book that
recommended for your requirements is Analysis of Cultural Differences and their Effects on Marketing
Products in the United States of America and Germany with a Focus on Cultural Theories of Hall and
Hofstede this book consist a lot of the information with the condition of this world now. This book was
represented so why is the world has grown up. The terminology styles that writer use to explain it is easy to
understand. The particular writer made some exploration when he makes this book. This is why this book
suited all of you.

Mindy Munson:

Many people spending their time period by playing outside together with friends, fun activity with family or
just watching TV the entire day. You can have new activity to enjoy your whole day by looking at a book.
Ugh, do you think reading a book really can hard because you have to accept the book everywhere? It ok you
can have the e-book, getting everywhere you want in your Cell phone. Like Analysis of Cultural Differences
and their Effects on Marketing Products in the United States of America and Germany with a Focus on
Cultural Theories of Hall and Hofstede which is obtaining the e-book version. So , why not try out this book?
Let's find.



Deidra Hird:

What is your hobby? Have you heard this question when you got pupils? We believe that that query was
given by teacher for their students. Many kinds of hobby, All people has different hobby. Therefore you
know that little person such as reading or as studying become their hobby. You should know that reading is
very important in addition to book as to be the point. Book is important thing to increase you knowledge,
except your current teacher or lecturer. You see good news or update in relation to something by book.
Amount types of books that can you decide to try be your object. One of them is Analysis of Cultural
Differences and their Effects on Marketing Products in the United States of America and Germany with a
Focus on Cultural Theories of Hall and Hofstede.
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