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Summary

Design for the Mind: Seven Psychological Principles of Persuasive Design
teaches web designers and devel opers how to create sites and applications that
appeal to our innate natural responses as humans. Author Victor Yocco, a
researcher on psychology and communication, introduces the most immediately
relevant and applicable psychologica concepts, breaks down each theory into
easily-digested principles, then shows how they can be used to inform better
design.

Purchase of the print book includes a free eBook in PDF, Kindle, and ePub
formats from Manning Publications.

About the Technology

Designers and design team members need to think about more than just
aesthetics. How do you handle short attention spans. How does your design
encourage users to engage, browse, or buy? Fortunately, there are psychological
principles that you can usein your design to anticipate and benefit from how
humans think, behave, and react.

About the Book

Design for the Mind: Seven Psychological Principles of Persuasive Design
teaches you to recognize how websites and applications can benefit from an
awareness of our innate, natural responses as humans, and to apply the same
principles to your own designs. This approachable book introduces the
psychological principles, deconstructs each into easily digestible concepts, and
then shows how you can apply them. The ideaisto deepen your understanding of
why people react in the ways they do. After reading the book, you'll be ready to
make your work more psychologically friendly, engaging, and persuasive.
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- Making design persuasive

- Encouraging visitors to take action

- Creating enduring messages

- Meeting the needs of both engaged and disengaged visitors
- Becoming a strategic influencer

- Applying theory, with case studies and real-world examples

About the Reader

This book isfor web and UX designers and developers aswell as anyone
involved in customer-facing digital products.

About the Author

Victor Yocco, PhD, isaresearch director at a Philadel phia-based digital design
firm. He received his PhD from The Ohio State University, where his research
focused on psychology and communication in informal learning settings. Victor
regularly writes and speaks on topics related to the application of psychology to
design and addressing the culture of acohol use in design and technology. He
can be found at www.victoryocco.com or @victoryocco on Twitter.
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Summary

Design for the Mind: Seven Psychological Principles of Persuasive Design teaches web designers and
developers how to create sites and applications that appeal to our innate natural responses as humans. Author
Victor Y occo, aresearcher on psychology and communication, introduces the most immediately relevant and
applicable psychological concepts, breaks down each theory into easily-digested principles, then shows how
they can be used to inform better design.

Purchase of the print book includes a free eBook in PDF, Kindle, and ePub formats from Manning
Publications.

About the Technology

Designers and design team members need to think about more than just aesthetics. How do you handle short
attention spans. How does your design encourage users to engage, browse, or buy? Fortunately, there are
psychological principlesthat you can usein your design to anticipate and benefit from how humans think,
behave, and react.

About the Book

Design for the Mind: Seven Psychological Principles of Persuasive Design teaches you to recognize how
websites and applications can benefit from an awareness of our innate, natural responses as humans, and to
apply the same principles to your own designs. This approachable book introduces the psychological
principles, deconstructs each into easily digestible concepts, and then shows how you can apply them. The
ideais to deepen your understanding of why people react in the ways they do. After reading the book, you'll
be ready to make your work more psychologically friendly, engaging, and persuasive.
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- Encouraging visitors to take action

- Creating enduring messages

- Meeting the needs of both engaged and disengaged visitors
- Becoming a strategic influencer

- Applying theory, with case studies and real-world examples

About the Reader

This book isfor web and UX designers and developers as well as anyone involved in customer-facing digital
products.



About the Author

Victor Yocco, PhD, is aresearch director at a Philadel phia-based digital design firm. He received his PhD
from The Ohio State University, where his research focused on psychology and communication in informal
learning settings. Victor regularly writes and speaks on topics related to the application of psychology to
design and addressing the culture of acohol use in design and technology. He can be found at
Www.victoryocco.com or @victoryocco on Twitter.
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Editorial Review

About the Author

Victor Yocco, PhD, isaresearch director at a Philadel phia-based digital design firm. He received his PhD
from The Ohio State University, where his research focused on psychology and communication in informal
learning settings. Victor regularly writes and speaks on topics related to the application of psychology to
design and addressing the culture of acohol usein design and technology. He can be found at
WWW.Victoryocco.com or @victoryocco on Twitter.

Users Review

From reader reviews:
Gregory Jones:

The book Design for the Mind: Seven Psychological Principles of Persuasive Design can give more
knowledge and information about everything you want. Why then must we leave the great thing like a book
Design for the Mind: Seven Psychological Principles of Persuasive Design? Several of you have a different
opinion about publication. But one aim in which book can give many details for us. It is absolutely proper.
Right now, try to closer using your book. Knowledge or information that you take for that, you could give
for each other; you could share all of these. Book Design for the Mind: Seven Psychological Principles of
Persuasive Design has simple shape however you know: it has great and big function for you. Y ou can
appear the enormous world by open up and read aguide. So it is very wonderful.

Micheal M cDonough:

This Design for the Mind: Seven Psychological Principles of Persuasive Design is great e-book for you
because the content that is certainly full of information for you who always deal with world and get to make
decision every minute. This kind of book reveal it data accurately using great arrange word or we can claim
no rambling sentencesinside. So if you are read this hurriedly you can have whole factsin it. Doesn't mean it
only provides you with straight forward sentences but difficult core information with beautiful delivering
sentences. Having Design for the Mind: Seven Psychological Principles of Persuasive Design in your hand
like keeping the world in your arm, detailsin it is not ridiculous one particular. We can say that no guide that
offer you world with ten or fifteen tiny right but this guide already do that. So , this is good reading book.
Hello Mr. and Mrs. hectic do you still doubt that will?

Melinda McKinney:

Many people spending their time frame by playing outside along with friends, fun activity along with family
or just watching TV the entire day. Y ou can have new activity to enjoy your whole day by examining a book.
Ugh, you think reading a book can really hard because you have to accept the book everywhere? It al right



you can have the e-book, taking everywhere you want in your Smart phone. Like Design for the Mind: Seven
Psychological Principles of Persuasive Design which is obtaining the e-book version. So, why not try out
this book? Let's find.

LorraineVargas.

That publication can make you to feel relax. Thisbook Design for the Mind: Seven Psychological Principles
of Persuasive Design was colorful and of course has pictures on there. As we know that book Design for the
Mind: Seven Psychological Principles of Persuasive Design has many kinds or style. Start from kids until
young adults. For example Naruto or Private investigator Conan you can read and believe you are the
character on there. Therefore, not at all of book are make you bored, any it makes you feel happy, fun and
relax. Try to choose the best book for you and try to like reading in which.
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